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• US retail sales slowed in July as retailers continued to face supply chain disruptions and a rise in
COVID-19 vaccinations saw some consumers shift their discretionary spending from goods to
activities like travelling and recreation.
• The US retail sales figure − a measure of purchases at shops, restaurants and online − fell 1.1%
in July compared to June, with declining auto sales the biggest contributor.
• Restaurants and bars have done better over the summer months with sales rising 1.7% in July,
while online retail sales, which have driven much of the recovery this year, fell 3.1% over the
month. Retail sales in July rose by 8.5 percent when compared with the same month a year ago.
• However, retail sales can take years to recover as can be seen in the years following the GFC.
US consumer confidence surveys would appear to back up this view, with one key index
recording a dramatic drop in early August as the Delta variant of COVID-19 increased economic
fears. The University of Michigan’s consumer sentiment index tumbled to 70.2 in its preliminary
August reading. That was the lowest reading since 2011.
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IMPORTANT INFORMATION
This information has been prepared by Perpetual Investment Management Limited (PIML) ABN 18 000 866
535, AFSL 234426. It is general information only and is not intended to provide you with financial advice or
take into account your objectives, financial situation or needs. You should consider, with a financial adviser,
whether the information is suitable for your circumstances. To the extent permitted by law, no liability is
accepted for any loss or damage as a result of any reliance on this information.
The information is believed to be accurate at the time of compilation and is provided in good faith. This
document may contain information contributed by third parties. PIML does not warrant the accuracy or
completeness of any information contributed by a third party. This document contains forward looking
statements and forecasts based on information available at the time of writing and may change without notice.
No assurance is given that the forecast will prove to be accurate, as future events may impact actual results
and these could differ materially from those anticipated. Any views expressed in this document are opinions of
the author at the time of writing and do not constitute a recommendation to act.
No company in the Perpetual Group (Perpetual Limited ABN 86 000 431 827 and its subsidiaries) guarantees
the performance of any fund or the return of an investor’s capital. Past performance is not indicative of future
performance.
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